
 
 
 
 

“NO SERVICE FEE WEDNESDAY” BELONGS TO THE FANS AS  
LIVE NATION ASKS CONCERT GOERS TO PICK NEXT PROMOTION  

 
LOS ANGELES, CA  July 14, 2009   Entering its seventh week, Live Nation’s “No Service Fee 
Wednesday” promotion has saved fans millions of dollars on more than 500,000 tickets across 
North America.  This week’s promotion, the All-In Ticket Concert Experience, includes a ticket, 
parking, all fees, a hot dog and a soda for only $29.99 on the lawn and $49.99 for select 
reserved seats*.  The promotion kicks off tomorrow at 12:01am local time exclusively on 
LiveNation.com. 
 
Instead of picking a new offer for next Wednesday on its own, Live Nation announced that 
beginning today the company will ask concert fans across the country to go to LiveNation.com 
and choose the promotion they want for next week’s “No Service Fee Wednesday.”  Fans 
simply go to LiveNation.com and click on the “You Pick the Next Promotion” button to vote for 
one of three offers for next Wednesday, July 22nd.  Voting will continue until midnight Eastern 
tomorrow, July 15th, with results announced on the following Monday. 
 
“Since launching ‘No Service Fee Wednesday,’ I have received a lot of feedback from fans in 
emails, messages on my Facebook page and in comments posted on Twitter and 
LiveNation.com regarding our promotion,” said Michael Rapino, President and Chief Executive 
Officer of Live Nation.  “We’ve worked week after week to use that fan input to determine our 
offers, but this week I wanted to take it a step further and put fans in the driver’s seat by giving 
them the opportunity to vote at LiveNation.com.” 
 
 
ABOUT LIVE NATION 
Live Nation’s mission is to maximize the live concert experience. Our core business is 
producing, marketing and selling live concerts for artists via our global concert pipe. Live Nation 
is the largest producer of live concerts in the world, annually producing over 22,000 concerts for 
1,600 artists in 33 countries.  During 2008, the company sold over 50 million concert tickets and 
drove over 70 million unique visitors to LiveNation.com. Live Nation is transforming the concert 
business by expanding its concert platform into ticketing and building the industry’s first artist-to-
fan vertically integrated concert platform.  The company is headquartered in Los Angeles, 
California and is listed on the New York Stock Exchange, trading under the symbol LYV.  For 
additional information about the company, please visit www.livenation.com/investors. 
 
 
*Participating Shows. Subject to availability. General admission or reserved seats where applicable. Includes print at home and US 
mail delivery, parking where applicable. Serving size may vary per venue. 
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